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Title Authors 

On Campus, Off Campus, and In-between Noah Lare, & W. Andrew Czekanski  
Intercollegiate Baseball Players’ Understanding of Opportunities and Issues Related to Playing Overseas: A Qualitative 
Examination 

Jeongwon Choi, Daewon Yoon, & John Barnes  

Student Athletes Attitudes and Beliefs towards Social Media Joni M. Boyd, Christi DeWaele, Janet R. Wojcik, & Emily 
Boissonneault 

An Examination of Division I Cross-Country Runners' Experiences and Why They Chose Their University Amanda L. Paule-Koba, Brian Blake, & Angeline Seames 
The Effects of Failure to Update and Implement Concussion Policies in Collegiate Athletics Joel Cormier, Jordin Smiley 
Coordination or Contradiction? A Review of NCAA Governance Penn State versus Michigan State Scandals Amanda Siegrist, & David Cummings 
The Effects of Reclassification: An Examination of the Transition from FCS to FBS Brian Fowler, Yoon Tae Sung, & Brent Oja 
Do Performance Bonuses Drive On-Field Success in College Football? John Hall 
Research and Current Coaching Practices: Why the Disconnect? Lawrence W. Judge, Jason G. Langley, Nick Nordmann, 

Shannon Powers, Elizabeth Wanless, & David Bellar 
Accessible Golf Courses: Web-based Accommodation Communication Nick Swim, Elizabeth Wanless, & Lawrence Judge  
Differences Between Male and Female Head Coach Salaries at DII and DIII Institutions Without Football Mark Beattie, Daniel Wray 
The Power of Branded Athletic Gear: A Qualitative Investigation Ollie Taniyev, Peyton Stensland, & Brian Gordon 
NCAA FBS Game Day Operations: An Assessment of Security Management Practices and Challenges Brad Stinnett, & Lauren McCoy 
Regional Components & Educational Cliques: A 2-Mode Network Analysis of Division III ADs Matt Katz, Adam G. Pfleegor, & Nefertiti Walker 
“Group of Five” Media Rights – Opportunities and Threats John Magliocca  
Understanding the Influence of School Spirit and Closeness to Student Athletes on Spectator Attendance Intention at NCAA 
Division II Sporting Events 

Levi Cummings, & Jiho Kim  

Impact of Spectator Motives and Team Identification on Fan Loyalty  James T. Allen, & Victor D. Kidd 
A Case Study of NCAA vs. Student-Athletes’ Social Media Rights: An analysis of the Donald De La Haye Case  Matthew A. Stilwell 
Why Has the Rate of Division I Men’s Basketball Transfers Increased?  Rashaun Brown, Hunter Hughes, Brian Murphy, Marshall 

Payne, & Angela Potthoff  
Basketball Venue Investment Influence on Team Performance Tanner Kaplan, Ashley Veach, Kerry Wright, & Jeffrey C. 

Petersen  
A theoretical evaluation on the role of religion within the NCAA division-II student-athletes self-concept: When is there 
devotion? 

Chase M. L. Smith 

Exploring the Latent Factor Structure of College Athletic Prestige James O. Evans, P. Cristian Gugiu, & Brian A. Turner 
To Join or Not to Join…That is the Question: An Empirical Comparison of Student Intention to Join a University’s Athletics 
Fundraising Program 

Steven M. Howell, Claire C. Schaeperkoetter, Addison M. Pond, 
Allison Einhouse, Brittany L. Dietz, & Malcolm X. Neely  

Title IX: An Exploratory Case Study of Northern vs. Southern Universities Proportionality Compliance Jay B. Martyn, Yoon Tae Sung & Brent Oja 
March to the Madness: A Comparative Analysis of Men’s and Women’s Collegiate Basketball Instagram Photos  Matthew Stilwell, Dan Haun, & Kevin Hull 

 


